
COURSES IN THE DEPARTMENT OF BUSINESS 

STUDIES, SPRING 2019 
 

 

 

The semester runs from 21 January to 9 June and is divided into four periods 

 

 
 Period 1: 21 January – 20 February 

 Period 2: 21 February – 24 March 

 Period 3: 25 March – 5 May 

 Period 4: 6 May - 9 June 

Last day of application is 15 October. 

Applications received after the deadline will not be processed. 

 

 
 

Undergraduate level 

 
Undergraduate courses at the department are either offered as 15 credits in period 1-2 or as 

two 7,5 credit courses running parallel in period 3-4 . 

 

 Period Level Course Syllabus Credits 

1-2 2nd 

year 

International Business show 15 hp 

1-2 3rd 

year 

International Business and Marketing show 15 hp 

1-2 3rd 

year 

Management and Control show 15 hp 

1-2 3rd 

year 

  Accounting and Finance  

 
For the foreseeable future access to Accounting and 

Finance courses will be extremely limited. Students home 

coordinators must seek permission on behalf of students 

to take this course. 

show 15 hp 

3-4 2nd 

year 

International Business Law                                                   show 7,5 hp 

3-4 2nd 

year 

Leadership – undergraduate course       
      show 

7,5 hp 

3-4 2nd 

year 
Marketing Strategy – undergraduate course       

     show 
7,5 hp 

http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=35545&type=1
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=30902&amp;lasar=14%2F15&amp;typ=2
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=30903&amp;lasar=14%2F15&amp;typ=2
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=29649&amp;lasar=14%2F15&amp;typ=2
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=35550&type=1
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=35546&type=1
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=35542&type=1


Advanced/Graduate level 

 
One track is selected for period 1-3 and another course selected for period 4. You choose an 

entire track or alternatively you can chose track courses in period 1-2 (first two courses of the 

track) together with undergraduate courses in period 3-4. 

 

Period Level Course Syllabus Credits 

1-3 Master International Business Track 22,5 

credits: 

Corporate Strategy 7,5 

Managing the Multinational 

Corporation 7,5 

International Human Resource 

Management 7,5 

 

show           

show 

show 

22,5 hp 

1-3 Master Marketing Track 22,5 credits: 

Markets & Marketing 7,5 

Service Logic in Marketing 7,5 

Business to Business Marketing 7,5 

 
 

show 

show   

show 

22,5 hp 

1-3 Master Organisation Track 22,5 credits: 
Institutional Analysis of 
Organisations 7,5 

Consulting, Communication and 

Change 7,5 

Research Process and Academic 

Writing 7,5 

 
 

show 
 

   show       

show 

22,5 hp 

1-3 Master Management Control Track 22,5 

credits: 

The Role and Techniques of 

a Controller/CFO 7,5 

Management Control Philosophies 

7,5 

Leading and Controlling 

Organisational Change 7,5 

 

 
 

show     

show   

show 

22,5 hp 

4 Master Marketing Strategy – Master course    show 7,5 hp 

4 Master Leadership – Master course 
 

   show 7,5 hp 

 

 
 

 

http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33990&amp;typ=1&amp;searchText=corporate
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33991&amp;typ=1&amp;searchText=MANAGING
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33992&amp;typ=1&amp;searchText=INTERNATIONAL%2BHUMAN
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33994&amp;typ=1&amp;searchText=MARKETS%2B
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33997&amp;typ=1&amp;searchText=SERVICE%2BLOGIC
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33993&amp;typ=1&amp;searchText=BUSINESS%2BTO%2BBUSINESS
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33998&amp;typ=1&amp;searchText=INSTITUTIONAL%2BANALYSIS
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=34000&amp;typ=1&amp;searchText=consulting
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33999&amp;typ=1&amp;searchText=process%2Band%2Bacademic%2Bwriting
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=30831&amp;typ=1&amp;searchText=the%2Brole
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33987&amp;typ=1&amp;searchText=management%2Bcontrol
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33988&amp;typ=1&amp;searchText=leading%2Band%2Bcontrol
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=25089&type=1
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33989&type=1


COURSES IN OTHER DEPARTMENTS SPRING 2019 
 

Undergraduate level 
 

Be aware of the risk of overlapping schedules. For courses at the Department of 

Statistics the requirements are 30 credits of statistics, except for Time Series Analysis 

with pre-requisite of 45 credits of statistics (including one course in econometrics). For 

courses at the Department of Informatics and Media the pre-requisites are 15 credit in 

media and communication studies, except for European Media Space with pre-requisites 

of 22,5 credits in media and communication studies. 

 

Period  Department Course Syllabus Credits 

1 Statistics Probability Theory and Statistical  

Inference (full time) 
     show 7.5 hp 

2 Statistics Econometrics (full time)      show 7.5 hp 

3 Statistics Time Series Analysis (full time) 
  

show 
7.5 hp 

3-4 Economics Economics of Development (half time) 
 

show 
7.5 hp 

1 Economic 

History 

Why some countries are rich: 

an economic history of the 

world (full time) 

 
     show 

   7.5 hp 

2 Economic 

History 
Sweden's Economic and Social      

Development in the 19
th

 and 

20
th

 Centuries (full time) 

 

show 7.5 hp 

3 Economic 

History 
Essay Writing (full time)     show 7.5 hp 

2 Social and 

Economic 

Geography 

Changing Geography of 

Sweden: Patterns, Processes 

and Policies (full time) 

    show 7.5 hp 

1-2 Informatics 

and Media 
Media Studies (full time)     show 15 hp 

1 Informatics 

and Media 
Journalism Studies (full time)     show 7,5 hp 

3 Informatics 

and Media 
European Media Spaces (full 

time) 
    show 7,5 hp 

 
 

http://www.statistik.uu.se/?languageId=1
http://www.statistik.uu.se/?languageId=1
http://www.statistik.uu.se/?languageId=1
http://www.uu.se/en/node701?kpid=22750&amp;lasar&amp;typ=0
http://www.statistik.uu.se/?languageId=1
http://www.uu.se/en/node701?kpid=22751&amp;lasar=09%2F10&amp;typ=0
http://www.statistik.uu.se/?languageId=1
http://www.uu.se/en/node701?kpid=22752&amp;lasar=09%2F10&amp;typ=0
http://www.uu.se/en/education/master/selma/kursplan/?kpid=24083&amp;type=1
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=35312&type=1
http://www.ekhist.uu.se/?languageId=1
http://www.ekhist.uu.se/?languageId=1
http://www.ekhist.uu.se/?languageId=1
http://www.uu.se/en/education/master/selma/kursplan/?kpid=24616&amp;type=1
http://www.ekhist.uu.se/?languageId=1
http://www.uu.se/en/node701?kpid=26545&amp;lasar=09%2F10
http://www.kultgeog.uu.se/?languageId=1
http://www.kultgeog.uu.se/?languageId=1
http://www.kultgeog.uu.se/?languageId=1
http://www.uu.se/en/education/master/selma/kursplan/?kpid=27080&amp;type=1
http://www.uu.se/en/admissions/exchange/courses/list/syllabus/?kpid=33869&lasar=18%2F19&typ=1
http://www.uu.se/en/admissions/master/selma/kursplan/?kpid=33871&lasar=18%2F19&typ=2
http://www.uu.se/en/admissions/exchange/courses/list/syllabus/?kpid=30612&lasar=18%2F19&typ=1

